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Founded in 1967, the American Council on the Teaching of Foreign 
Languages (ACTFL) serves a membership of more than 13,000 foreign 
language educators at all levels of instruction and in all languages, 
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Audience

e-Portfolios for Assessment of Student 
Learning in World Language Programs

By Karen Simroth James, Emily E. Scida, and Yitna Firdyiwek

W e have all experienced the chal-
lenges of designing assessments 
that benefit student learning and 

allow students to demonstrate mastery of 
specific vocabulary and grammatical struc-
tures—while also showing their ability, more 
importantly, to use those recently learned 
language components in authentic tasks for 
meaningful communication. 

Language educators also know the frus-
tration of seeing students’ completed tests 
and assignments subsequently filed away 
and forgotten in a binder or folder online. 
After years of grappling with this challenge 

while teaching world languages and direct-
ing our language programs, we sought a way 
to assess student performance and learning 
more holistically, within each course, but 
also throughout the individual’s study of the 
language. We wanted students to be able 
to see their own development over time, 
through various assignments and assess-
ments, and to reflect on their successes and 
challenges as second language learners. 
To meet these and other goals, we have 
integrated e-portfolio assessment in world 
language courses at the beginning, inter-
mediate, and advanced levels across seven 

languages (Arabic, Chinese, Italian, French, 
Portuguese, Russian, Spanish) and mul-
tiple departments, in a pilot project funded 
through a 2014–2016 college grant. Our 
primary goal is the holistic and comprehen-
sive assessment of second language learn-
ing, including linguistic competence, skill 
development, and cultural competence. 
Another aim is to support students in mak-
ing connections between the components 
of a course, between language courses, and 
between their language study and other 
academic and personal pursuits. We expect 
that e-portfolios will support development of 

digital literacy skills, development of critical 
reflection and self-assessment, and an aware-
ness of individual learning processes and 
tools for lifelong learning.

What Is a Learning e-Portfolio?

A learning e-portfolio is a collection of work 
maintained by the student to showcase 
learning over time. The e-portfolio process 
generally includes the following elements: 

• collect: the student collects evidence 
of his/her learning and progress

• select: the student selects those pieces 
of work that best represent progress or 
learning in a particular course

• reflect: the student reflects on his/
her goals, strengths and weak-
nesses, learning processes, and/or 
achievements 

• present: the student presents his/
her portfolio to an authentic audience 
(e.g., classmates, instructor, depart-
ment, employer)

The concept of a learning portfolio is not 
new, and the various forms and uses of 
electronic portfolios for meaningful assess-
ment, both formative and summative, are of 
great interest in all fields and at all levels of 
instruction. In particular, language educa-
tors in secondary schools have pioneered 
electronic portfolios with the use of Lingua-
Folio online, a system built around carefully 
sequenced “can-do” statements directly 
linked to the ACTFL Proficiency Guide-
lines and available through the Center for 
Applied Second Language Studies (CASLS) 
at the University of Oregon. The National 
Capital Language Resource Center (NCLRC) 
piloted portfolio assessment in elementary 
through postsecondary world language 
classrooms. The Council of Europe devel-
oped the European Language Portfolio with 
three components—a language passport, a 
language biography, and a dossier—in which 
learners record and reflect on their ongoing 
language learning experiences.

The Language Learning e-Portfolio

In our project, students archive work 
showcasing their development in language 
acquisition, skill development, and cross-
cultural and global competence. Through 
the e-portfolio, students can more easily see 
their progress in writing and mastery of the 
language through the inclusion of multiple 
drafts of their compositions, informal writ-
ten journal entries or blog posts reacting 
to authentic texts (e.g., print, audio, video) 
and through informal written comments 
on peer work. The e-portfolio allows for 
a multimodal and holistic assessment of 
second language development through the 
selection of artifacts (i.e., student work) 
that are interrelated and that use a variety 
of media produced by students (e.g., text, 
images, video, audio). Students document 
and reflect on their development in speak-
ing through audio or video clips of their oral 
assignments and exams, presentations, and 
video responses to peer work. Individual 
and collaborative digital projects (e.g., video 
newscasts, documentaries, blogs) showcase 
student development of cultural awareness, 
global competence, comparisons and con-
nections, and critical thinking.

The work that students include in their 
e-portfolios can vary from course to course:

• In Elementary Chinese, students 
develop an awareness of their own 
learning strategies through character 
videos—ones that students create 
demonstrating how they learn and 
remember Chinese characters.

• In an Advanced French language 
class, students create videos to explain 
recently mastered grammar points 
in authentic contexts to their peers. 
For example, one such video simu-
lates a conversation at the University 
of Virginia (UVA) between a current 
student and a prospective French-
speaking student to illustrate and 
explain the use of the subjunctive in a 
logical, real-world context. Segments 
in which the current student answers 
questions and gives advice to the 

future student about life and studies 
at the university alternate with clips 
explaining the grammar rules and 
reviewing the forms of the subjunctive 
illustrated in the filmed dialogue. 

• Students in Advanced Russian and 
Intermediate French create online per-
sonal dictionaries of new words along 
with word relationships and examples 
of use in context. 

• In Intermediate French and Span-
ish, students engage in semester-long 
research and critical reflection on 
cultural topics through multiple writ-
ten and oral digital projects created 
in the target language in a Culture 
e-Portfolio, which promotes and 
demonstrates their development of 
global competence, connections with 
other academic or personal pursuits, 
and peer collaboration. For example, 
a pre-med student in Advanced Inter-
mediate French, interested in the links 
between science and culture, looked 
at the role of skin color in culture, 
science, and art, briefly exploring 
examples of each in two Francophone 
countries and connecting her findings 
to what she had learned in previ-
ous anthropology courses. A student 
from Advanced Intermediate Spanish 
focused her research on environmental 
issues in the Hispanic world and wrote 
her posts from the point of view of a 
biologist studying marine life. 

Rather than writing a traditional research 
paper within a particular discipline, the 
e-portfolio format allows students to explore 
cultural topics related to their other inter-
ests and studies in creative ways and from a 
variety of angles, in a variety of media, and 
across different areas of the target culture(s), 
working collaboratively with other students 
in various stages of the project. Students in 
all courses engage in regular self-reflection 
and self-assessment through online journals 
and in a final reflective essay, and at the 
end of the semester share and present their 
e-portfolio learning to their classmates. 

Creating Standards-Based Assessment, Evaluation, and Grading
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Connecting Literacy and Language Learning

echnology-savvy students today, accustomed to using less 

traditional forms of communication, read and retell stories 

regularly via digital medium platforms such as Facebook, 

Twitter, and Instagram. While some research has concentrated on the 

use of blogs and wikis for writing in the language classroom (Elola 

& Oskoz, 2011), the multiliteracies activity described in this article 

offers students an opportunity to develop reading, writing, speak-

ing and listening skills in all three communicative modes along with 

global, cultural awareness through authentic context, collaboration, 

and performance. We present practical steps to structure, model, 

and execute the creation of a co-constructed story using Linoit 

(linoit.com) and Google Docs (https://www.google.com/docs/about) 

as technological tools that are able to be tailored to fit foreign 

language students from beginner to advanced. Depending on the 

students’ proficiency level, this activity is designed to be completed 

in two to three class sessions.

Benefits of Online Collaboration and 21st Century Skills

For language learners, technology tools such as Linoit and Google 

Docs enable the co-construction of online stories in real time with 

immediately visible results. Online collaboration provides a support-

ive environment that stimulates creativity (Youngs, Ducate & Arnold, 

2011) while providing autonomous, student-centered learning by 

encouraging active discovery and independent exploration of lan-

guage (Elola & Oskoz, 2011) In turn, story creation using a process-

oriented approach can improve accountability and critical thinking 

skills, build cross-cultural knowledge, and inspire the student to 

extend learning outside of the language classroom environment 

(ACTFL, 2011)

Using Linoit and Google Docs to Co-Create 
Stories in the Language Classroom

By Paula Renzi-Callaghan and Meredith Haskins

Tools such as Linoit, for brainstorming ideas, and Google Docs, 
for story creation, help empower students to invest not only in 
creative content, genre, and organization, but also in vocabulary, 
grammatical structures, reading comprehension, peer review, and 
reflection. Such technology grounded in learning objectives, such as 
increasing a student’s critical awareness of text while simultaneously 
gaining cultural knowledge, can both simulate and create interaction 
between the learner and the language. 

Context and Overview of the Activity

In this activity designed for French classes (which can be adapted for 
other languages), students submit a story for publication in a French 
children’s educational magazine for its inaugural issue highlighting the 
arts of France. This new magazine is an enterprise of the U.S. magazine, 
Highlights for Children, whose audience is ages 8–13. After the students 
have collaborated to construct a story, each group will review another 
group’s story for reflections and comments. The peer-reviewed stories 
will then be read by the class for further reflection and comments. 
Lastly, students will nominate one story for publication in the magazine. 
The objective upon completion of this activity is that students increase 
their cultural knowledge of France by collaboratively constructing a 
story based on an aspect of French art, incorporating vocabulary and 
grammar structures learned throughout the duration of their French 
course. The theme-targeted, authentic context of the activity allows the 
writing groups to focus on globalized communities through meaning-
ful, purpose-driven content beyond the scope of the classroom.

Running the Activity

Before beginning this lesson in class, the teacher will need to cre-
ate an account on Linoit to set-up a classroom “canvas” and take 
a tutorial in its use in order to instruct students how to use this 
technology tool. The canvas looks like a bulletin board to post sticky 
notes and upload images. The sticky notes can be used to create in-
structions for students and to guide them in brainstorming ideas for 
their stories. Students will have access to the canvas after the teacher 
shares the link on the first day of the lesson. 

Additionally, in advance of the lesson, teachers need to create a 
list of leading questions and instructions for creating a story. On Day 
One of the lesson, the teacher will copy and paste this information 
into each group’s Google Docs document after being invited to edit. 
(See lesson plan on p. 48 for sample questions and instructions.)

Lastly, each teacher will need to create a peer-review rubric (or 
use the sample rubric on p. 49) to guide students in knowing what 
to capture for maximum points both before writing and during their 
peer-review process. Groups determine whether or not the other group’s 
work is sophisticated, competent, average or not-yet competent based 
on detailed descriptions and point break-down of each category. The ad-
vantage of the peer-review process is to share, compare, and learn from 
each other as well as to ensure participation by all group members.

Why Linoit and Google Docs? 

Technology tools such as Linoit and Google Docs not only offer stu-
dents the opportunity to connect to one another in real time, but the 
act of placing the story within an authentic context allows students to 
see its viability, which motivates them to communicate in the target 

An image from a Linoit canvas created by a class 
at the University of Alabama.

This activity allows 
students to collaborate 
on a real-world 
contextualized task 
that is grounded in the 
objective of increasing 
cultural awareness 
while expressing 
themselves in the 
target language.
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august/september 2017 | volume 12 | issue 3

UPCOMING FOCUS TOPIC

Empowering Learners
•  Reflection Empowers 

Learners

•  Empowering Students with 

Self-Assessment

•  Designing for Motivation

•  Planning for Active Learning

•  Make Your Classroom Like 

a Talk Show

•  Digital Publications for 

Learner Autonomy

Leading with Culture

Submit by Oct 1 for the  

January/February 2018 issue!
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october/november 2017 | volume 12 | issue 4

UPCOMING FOCUS TOPIC
Using Authentic Resources to Support All Three Modes of Communication
•  Project-Based Learning
•  Engaging Lessons with 

Real Protest Signs 
•  Reimagining a School Unit 

for Novices

•  Using Authentic Resources 
to Inspire Learning in 
Context

•  Collecting Authentic 
Language and Culture

Supporting Heritage Learners
Submit by Dec 1 for the  
March/April 2018 issue!

FOCUS TOPIC

Features address important developments 
and upcoming trends in language 
teaching and learning

24% of readers read exclusively via 
thelanguageeducator.org—a new and interactive 
way to reach the ACTFL audience

Published in January/February, 
March/April, August/September, 
and October/November

The Language Educator is ACTFL’s official 
member magazine offering comprehensive 
coverage of  important trends and 
developments in language education. This 
award-winning magazine is published every 
January/February, March/April, August/
September, and October/November, and 
is delivered either via print or electronically 
to all ACTFL members, individuals, 
and organizations—the most committed 
educators in the profession!

Every issue of  The Language Educator includes 
feature articles on important developments 
and trends in language teaching and learning 
at all levels. ACTFL’s reputation in the 
language community gives us access to the 
leaders and decision-makers throughout the 
profession, and the magazine delivers editorial 
content that is timely, accurate, and thorough. 
Language teachers and administrators at 
the pre–K through postsecondary levels 
throughout the United States consider this 
magazine to be the authoritative voice of  
the profession. The Language Educator puts 
your company, products, and services in 
front of  the educators who control classroom 
and departmental budgets at institutions 
throughout the country.

About The Language Educator

They Have the Influence to Impact Buying Decisions!
   More than half  have direct purchasing authority for classroom materials
  Percentage who participate in purchasing decisions for:

Books 96% Video 87% Audio 83% Software 81%

They Respond to the Advertising They See in  
The Language Educator!

Discuss advertising 
with colleagues29%

Make personal contact with 
advertisers’ companies13%

Clip and save advertising 
from the magazine24%

Visit advertisers’ 
websites82%

They Rely on The Language Educator for Product Information!

Share/discuss their issues with colleagues
Say they keep their issues for future reference

66%
90%
69% Read most or all of each issue

Discover Your Best Customers: The Top Language Educators!

Classroom  
Teachers

Administrators or  
Administrators/

Teachers

Teach at K–12 
Schools

Teach at 
Postsecondary 

Institutions

81% 14% 53% 44%

Casey Bloyer, Exhibits Manager
cbloyer@actfl.org  |  ph  703-894-2900 ext. 109  |  fax  703-894-2905
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The Language Educator Ad Sizes
Production Calendar

Month & Issue Ad Reservation Materials Due Distribution 
Jan/Feb 2018 Dec 4, 2017 Dec 11, 2017 Mid-January 2018
Mar/Apr 2018 Feb 4, 2018 Feb 11, 2018 Mid-March 2018
Aug/Sept 2018 July 10, 2018 July 17, 2018 Mid-August 2018
Oct/Nov 2018 Sept 8, 2018 Sept 15, 2018 Mid-October 2018
Jan/Feb 2019 Dec 4, 2018 Dec 11, 2018 Mid-January 2019
Mar/Apr 2019 Feb 4, 2019 Feb 11, 2019 Mid-March 2019
Aug/Sept 2019 July 10, 2019 July 17, 2019 Mid-August 2019
Oct/Nov 2019 Sept 8, 2019 Sept 15, 2019 Mid-October 2019

Print Ad Rates

Full Color Rates (Cost Per Issue)
Ad Size 1x 4x
Quarter Page $2,000 $1,640
Half Page $2,325 $2,015 
Full Page $2,970 $2,625
Across from the TOC $3,000 $2,800
Inside Front Cover $3,200 $3,120
Inside Back Cover $3,200 $3,120
Back Cover $3,700 $3,580
2-Page Spread $4,300 $4,150

Black & White Rates (Cost Per Issue)
Ad Size 1x 4x
Full Page $1,670 $1,585 
Half Page $1,025 $975 
Quarter Page $700 $550 

Advertise in The Language Educator Online

Ad Size
550 x 480 px $1,200 Left of Cover (LC)
120 x 600 px $750 Skyscraper Left (SL)
120 x 600 px $750 Skyscraper Right (SR)
468 x 60 px $650 Full Banner Top (BT)
468 x 60 px $550 Full Banner Bottom (BB)

$500 Add interactivity to print ad

Classified Section in The Language Educator
Ad unit measures 2.375" to 3.75" x 1.5" to 2.75"

2x frequency = $250 each 4-color: add $100
3x frequency = $235 each

2-color: add $504x frequency = $215 each 

Full Page Ads

Bleed  
8.375" x 10.875"
(w/ bleeds 8.875" x 11.375")

No Bleed  
7.5" x 9.5"

Half Page Ads

Vertical  
3.625" x 9.5"

Horizontal  
7.5" x 4.625"

Quarter Page Ads Classified Ads

2.375" to 3.75" x  
1.5" to 2.75"

3.625" x 4.625"

The Language Educator Advertising Rates 2018/2019

Casey Bloyer, Exhibits Manager
cbloyer@actfl.org  |  ph  703-894-2900 ext. 109  |  fax  703-894-2905

The Language Educator Online Ads
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At 200 pages, the official program 
guide is the road map that 
attendees rely on to maximize 
their conference experience. It 
contains detailed descriptions of  
more than 800 workshops and 
program sessions, maps of  hotels 
and convention venues, a chart of  
the exhibition hall, descriptions 
of  exhibitors, rosters of  the 
leadership of  ACTFL and related 
organizations, and much more. The 

program serves not only as a guide to the convention, but also as a 
year-round reference of  the organizations and people who comprise 
the language learning profession.

Certainly, exhibitors use program guide advertising as a means 
of  previewing their products and services and to invite attendees 
to their on-site booths. An ad in the program guide positions 
your company as an active supporter of  the profession, and it is a 
marketing tool that will pay dividends throughout the year.

Official Convention Program Guide

www.actfl.org
We see an average of  90,000 visits (70,000 unique visitors) and 
240,000 page views every 3 months.

ACTFL Connection Advertising
ACTFL Connection email blasts go out to all  
13,000 ACTFL members every 2-3 weeks.

ACTFL Online Advertising

Japanese 4%

Italian 4%

German 8%

French 13%

ESL 8%

Chinese 16%

Arabic 4%

Portuguese 2%

Korean 2%

Other 3%

Spanish 30%

Russian 2%

Latin 3%

Languages

Level

9% Elementary 
9% Middle/Jr. High 

30% High School 

 4% Government/Adult Ed

 4%  Community College

 27% Undergraduate

 13% Graduate

Assignment

 Teacher: 66%   Administrator: 10%   Methods Instructor: 5%   Student: 7%

Experience ItA CONVENTION UNLIKE ANY OTHER

PROGRAM GUIDE

2017 CONVENTION PARTNERS

American Association 
of Teachers of German

American Association  
of Teachers of Italian

American Association  
of Teachers of Japanese

Chinese Language  
Teachers Association

Chinese Language  
Association of Secondary-
Elementary Schools

National Association  
of District Supervisors  
of Foreign Languages

National Council of State 
Supervisors for Languages

National Network for  
Early Language Learning

Tennessee Foreign Language 
Teaching Association

Casey Bloyer, Exhibits Manager
cbloyer@actfl.org  |  ph  703-894-2900 ext. 109  |  fax  703-894-2905
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90,000
visits

70,000
unique visitors

240,000
page views

13,000
ACTFL Members



Convention Program Guide Ad Sizes
Official Convention Program Guide
Each November, more than 6,000 ACTFL members and other language professionals 
convene for the ACTFL Annual Convention and World Languages Expo. At more 
than 200 pages, the official Program Guide is the road map attendees rely on to 
maximize their conference experience. It contains detailed descriptions of  more 
than 700 educational sessions, workshops, meetings, and special events, upcoming 
professional initiatives, maps of  hotels and convention venues, a chart of  the exhibition 
hall, descriptions of  exhibitors, rosters of  the leadership of  ACTFL and related 
organizations, and much more. The Program Guide serves not only as a guide to the 
meeting, but as a year-round reference of  the organizations and people who comprise 
the language learning profession.

Certainly, exhibitors use Program Guide advertising as a means of  previewing their 
products and services and to invite attendees to their booths. An ad in the Program 
Guide positions your company as an active supporter of  the profession, and it is a 
marketing tool that will pay dividends throughout the year.

Print Ad Rates

Ad Size Full Color 2-Color Black & White
Quarter Page $1,930 $1,035 $615
Half Page $2,155 $1,260 $840
Full Page $2,615 $1,720 $1,300
Across from the TOC $2,750
Page 1 $2,840
Inside Front Cover $2,870
Inside Back Cover $2,870
Back Cover $3,520
2-Page Spread $4,290
Center Spread $4,560

Ads on ACTFL Website

www.actfl.org
Ad Size Ad positioned on left margin of any web page
220 x 150 px
static only

$1,200 per month
$1,100 per month if multiples

ACTFL Connection
Ad Size
600 x 200 px
static or animated

$750 for one
$650 for multiples

Full Page Ads

Bleed  
8.375" x 10.875"
(w/ bleeds 8.875" x 11.375")

No Bleed  
7.5" x 9.5"

Vertical  
3.625" x 9.5"

Horizontal  
7.5" x 4.625"

Half Page Ads

3.625" x 4.625"

Quarter Page Ads

ACTFL Convention Program Guide Advertising Rates

Casey Bloyer, Exhibits Manager
cbloyer@actfl.org  |  ph  703-894-2900 ext. 109  |  fax  703-894-2905
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ACTFL Membership List Rental
Lists of  ACTFL members may be rented for one-time use to promote 
material that is of  professional interest to language educators. All 
orders must be made through INFOCUS Marketing, Inc.

ACTFL’s rate card and order form is also available at http://
infocuslists.com. For more information or to speak with a 
representative, please call (800) 708-LIST.

Billing
All payments are due within 10 days of  invoice date. Interest of  
1.5% per month will be charged on invoices after 30 days from 
invoice date. A sample page containing a published version of  the 
advertisement will be provided only upon written request from the 
Advertiser. Failure to provide tear sheets is not a breach of  contract 
by ACTFL. There is no agency discount. Invoices not paid within 
30 days of  billing date are subject to a 2% per month service 
charge. Payment must be made either by credit card (MasterCard 
or Visa) or by check or money order drawn on a U.S. bank in U.S. 
dollars. Rates quoted are valid for the current calendar year only.

Cancellation
Cancellation of  reservations must be made in writing by mail, fax, 
or e-mail by the production closing date. Such cancellations will 
be accepted after the closing date if  the particular publication can 
be redesigned without disrupting printing schedules or incurring 
additional expense; otherwise, the advertiser will be responsible for 
the full cost of  the alteration.

Claims
ACTFL will not be liable for any costs or damages arising from 
failure to publish an advertisement or if  errors appear in an ad’s 
text or key codes. There is no guarantee the color and image 
quality will be exact, but every effort will be made to create the 
best reproduction possible. Advertisers and their agents agree to 
indemnify and protect ACTFL from all claims, actions, or expenses 
arising from advertising placed in its publications.

Material Requirements
All ads must be submitted electronically via email or electronic 
transfer system, ideally as a print-quality PDF with all fonts 
converted to outlines and images embedded. Print ad files must 
be at least 300 dpi in resolution and CMYK in color. Files at less 
than 300 dpi may compromise the quality of  reproduction. If  your 
full-page print ad has bleeds, then bleeds should be set at .25". 
Please include crop marks for all print ads. Digital ad files should 
be at least 72 dpi and RGB in color. A hard copy color proof, sized 
at 100% and looking exactly as the advertiser expects, should be 
mailed in for every ad being placed. There can be no assurance of  
a printed match to original ad files without a hard copy color proof. 
Advertisers choosing multiple insertions may change copy for each 
insertion without charge. Please call to confirm specifications if  you 
have any questions about the format of  your ad.

To Advertise

PLEASE CONTACT:

Casey Bloyer

Exhibits Manager

cbloyer@actfl.org

ph 703-894-2900 ext. 109

fax 703-894-2905

1001 N. Fairfax St., Suite 200 | Alexandria, VA 22314

ph 703-894-2900 | fax 703-894-2905 | www.actfl.org

General Advertising Information & Conditions

Thinking about advertising but don’t have 
an ad? Let us help!
ACTFL will invoice advertisers for typesetting, design, 
layout, desktop design, and production at a rate of 
$100 per hour. Positions cannot be guaranteed except 
for covers and center spread. There is a $50 additional 
charge for all other position requests (e.g., front/
back of publication; right/left page). Requests will be 
honored subject to availability. Upon request, ACTFL 
will make every effort not to place ads across from, or 
on the same page as, those of specific competitors.
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